Proposed Course Structure for 4 Year Bachelor of Arts ( History)
Under CBCS System

Syllabus for MJC & MIC of Semester I & 11

Program Framed according to the National Education Policy
Effective from Academic Session 2023-27

INTRODUCTION

The NEP-2020 offers an opportunity to affect a paradigm shift from a teacher centric to a
student-centric higher education system in India. It is based on Outcome Based Education, where the
Graduate Attributes are first kept in mind to reverse-design the Programs, Courses and Supplementary
activities to attain the graduate attributes and learning outcomes. The learning outcomes-based
curriculum framework for a degree in B.A.(Honours) History is intended to provide a comprehensive
foundation to the subject and to help students develop the ability to successfully continue with further
studies and research in the subject while they are equipped with required skills at various stages. The
framework is designed to equip students with valuable cognitive abilities and skills so that they are
successful in meeting diverse needs of professional careers in a developing and knowledge-based
society. The curriculum framework takes into account the need to maintain globally competitive
standards of achievement in terms of the knowledge and skills in History The ever-expanding boundaries
of History necessitates the understanding of the various aspects of human life. The challenges of
Globalisation make it imperative for the History discipline to go beyond the regional, national and even
international frontiers of knowledge. The curriculum aims to equip the students to understand historical
processes properly and situate the significance of historical changes that take place within a society or
culture, examine the patterns of such transitions and also assess the patterns of continuity. The course
provides an understanding of historical concepts, perspectives and methodology. It would be an
endeavour in promoting critical thinking, research and analysis. Students pursuing B.A. History will be
encouraged to be a part of interactive sessions, discussions and debates. The curriculum would make the
young minds more receptive, as well as inquisitive with a scientific bent of mind. Critical thinking,
analytical interpretation and drawing conclusions from data will be the focus of the learning outcomes.
On completion of the course, students are expected to have acquired the skills of Critical thinking,
rational enquiry, and exploring the relationship between the past and the present. The attributes expected
from Graduates of the B.A. History course are: Knowledge of our History and Heritage, Familiarity
with the process of development in other parts of the world, identify patterns of change and continuity
with regards to issues of contemporary significance, develop a respect for our Heritage and culture and
understand the strength of Diversity of our country, Ethical awareness / reasoning, Social Justice,
National and international perspective

It is a long learning process in which a Certificate, Diploma, Bachelor Degree or Bachelor Degree with
Honours in History shall be awarded at the end of each year of exit of the Four-year Multi-Disciplinary
Undergraduate Programme: :

CONTINUOUS INTERNAL ASSESMENT AND SEMESTER END EXAMINATION Total marks for
each course shall be based on continuous internal assessments (CIA) and end semester examination. The
CIA shall be of 30 Marks and End Semester Examination (ESE) shall be of 70 Marks.
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Aims & Objectives of Bachelor degree Programme
. objective of this course is to:
e Give requisite information about different aspects of the past to students
e To teach them how to use the past information for the betterment of society.

e This also gives an idea about how historians research, frame an argument and debate in details
that have significance to understand the past and the present.

e The idea is to equip the student so that their ability to think and analyze is enhanced in order to
develop good research-oriented perspective.

(A)Major Courses (MJC)

SI. No.| Sem |Type of Course Name of Course L-T-P | Credit| Marks

1 I MJC-1 The Idea of Bharat 6-1-0 6 100

Il MIJC-2 History of World Civilization 6-1-0 6 100
3 [11 MIJC-3 History of India: Earliest time to550CE 5-1-0 5 100
4 | MJc-4 History of Europe:13™ Century to1789 3-1-0 4 100
5 A% MIJC-5 History of India: 550CE-1200 CE 5-1-0 5 100

IV MIJC-6 History of Europe:1789-1919 5-1-0 5 100
7 v MIC-7 History of India:1200-1707 5-1-0 5 100
Q \' MIJC-8 History of ModernWorld:1919-1945 5-1-0 5 100
9 A% MIJC-9 History of India:1707-1857 5-1-0 5 100
10 VI MIJC-10 Indian National Movement 1857-1947 4-1-0 4 100
1 VI MJC-11 History of Modern India:1947-2000 5-1-0 5 100
12 VI MIC-12 Cultural Heritage of India 5-1-0 5 100
13 VII MIJC-13 Asian Resurgence 5-1-0 5 100
14 VIl MIC-14 Research Methodology 5-1-0 5 100
15 VII MIC-15 History of Communication 6-1-0 6 100
16 VIII | MIC-16 Bihar Through the Ages 4-1-0 4 100

Total = 80 Credit
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(B) Minor Courses to be offered by the Department for Students of
Other Departments of Social Science (MIC)

'Sl.No.| SEM | Type Of Name of Course L-T-P Credit Marks
Course
| 1 MIC-1 | The ldea of Bharat 3-1-0 3 100
7 I | MIC-2 | History of World Civilization 3-1-0 3 100
3 Il | MIC-3 | History of India: Earliest time to 550CE 3-1-0 3 100
4 IV | MIC-4 | History of Europe:13" Century to1789 3~1-0 3 100
5 V | MIC-5 | History of India: SSOCE-1200 CE 3-1-0 3 100
6 V | MIC-6 | History of Europe:1789-1919 3-1-0 5 100
7 VI | MIC-7 | History of India:1200-1707 3-1-0 3 100
g VI | MIC-8 | History of ModernWorld:1919-1945 3-1-0 3 100
9 VII | MIC-9 | History of India:1707-1857 4-1-0 4 100
10 VIII | MIC-10| Indian National Movement 1857-1947 4-1-0 4 100

Sub Total = 32 Credit



Course Structure (Semester-I)

SI.No. | Name of the Course Type of | L-T-P | Credit | Marks
Course

1. The Idea of Bharat MIC-1 | 6-1-0 6 100

2 To be chosen from Other Social science Courses MIC-1 | 4-1-0 3 100

3. Multidisciplinary Course 1 (To be selected from MDC-1 | 4-1-0 3 100
Basket, to be decided by respective Department)

4. MIL AEC-1 | 2-1-0 2 100

5, Skill Enhancement Course (To be Selected from SEC-1 1-0-3 3 100
Basket (given*)

6. Value Added Course (To be Selected from Basket VAC-1 | 1-0-3 3 100
(given**)

Total Credit-20

Basket for Skill Enhancement Courses for Semester 1 (SEC — 1)
*Skill Enhancement Course (To be Selected from the Basket given below)

e Advance Spreadsheet Tools

e Public Speaking in English Language & Leadership
e C(Creative Writing

¢ Communication in Everyday life

Basket for Value Added Courses for Semester 1 (VAC - 1)
**Value Added Course (To be Selected from the Basket given below)

e Gandhi & Educations
e Sports for Life

e FEthics & Culture

e Art of Being Happy

e Swaccha Bharat

e Fit India
e Panchakosha : Holistic Development of Personality
¢ Bhartiya Bhakti Parampra aur Manav Mulya |

The question paper pattern for all courses shall consist of three parts —
Part A — Compulsory — consisting of objective/multiple choice type-

Each carrying two marks 10x2 = 20 marks
Part B — Short Answer Type — Four questions to be answered out of six questions-

Each carrying five marks 04x5 = 20 marks
Part C — Long Answer Type — Three questions to be answered out of five questions-

Each carrying five marks 03x10 = 30 marks
Total: 100 Marks End Semester Examination: 70 Marks CIA: 30 Marks
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Course Structure (Semester-11)

SI.No. Name of the Course Type of | L-T-P | Credit | Marks
Course

L History of World Civilization MIJC-2 6-1-0 6 100

2, To be chosen from Other Social Science MIC-2 4-1-0 3 100
Courses

£ Multidisciplinary Course 2 (To be MDC-2 | 4-1-0 3 100
selected from Basket, to be decided by
respective Department)

4. Environmental Science AEC-2 2-1-0 2 100

¥ Skill Enhancement Course (To be SEC-2 1-0-3 3 100
Selected from Basket (given*)

6. Value Added Course (To be Selected VAC-2 1-0-3 3 100
from Basket (given**)

Total Credit-20

Exit Option to students with U.G. Certificate. After completing I, [I Semester earning full

credits students will be awarded UG Certificate only if he or she takes one Vocational Course

of 4 credit (During Summer Vacation). This Course will not be included in SGPA & CGPA

Calculation.

Basket for Skill Enhancement Courses for Semester II (SEC —
*Skill Enhancement Course (To be Selected from the Basket given below)

2)

Big Data Analysis

Beginners Course to Calligraphy
Personality Development & Communication
Patkatha Lekhan

Basket for Value Added Courses for Semester I1 (VAC - 2)
#*Value Added Course (To be Selected from the Basket given below)

Vedic Mathematics

Emotional Intelligence

Yoga Philosophy & Practice

Ethics & Values in Ancient Indian Tradition
Constitutional Values & Fundamental Duties
Social & Emotional Learning

Srijanatmak Lekhan ke Aayam

The question paper pattern for all courses shall consist of three parts —
Part A — Compulsory — consisting of objective/multiple choice type-

Each carrying two marks
Part B — Short Answer Type — Four questions to be answered out of six questions-
Each carrying five marks
Part C — Long Answer Type — Three questions to be answered out of five questions-
Each carrying five marks

Total: 100 Marks
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End Semester Exam_ination: 70 Marks

N
%Q

10x2 = 20 marks

04x5 = 20 marks

03x10 = 30 marks
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Four Years Under Graduate Programme (FYUGP)

Semester |

Major Course 1 (MJC-1): Idea of Bharat

Course Title & | Credits Credit distribution of the Eligibility Pre-requisite of
Code course Criteria the course
if
Lecture | Tutorial | Practical g
Idea of Bharat | 6 6 1 0 | Class XII pass | NIL

SYLLABUS OF MJC-1

Learning Outcome:

MJC-1: Idea of Bharat

CO1: Students will acquire knowledge regarding the primitive life and cultural status of the

people of ancient India.

CO2: They can gather knowledge about the society, culture, religion and political history of

ancient India.

CO3: They will also acquire the knowledge of changing socio-cultural scenarios of India.

MJC-1: Idea of Bharat

Contact Periods per week: 6L+1T

(6 Credits )

Unit

Topics to be covered

No. of
Lectures

a) Survey of Sources

I Concept of Bharatvarsha

b) Understanding of Bharatvarsha

c) Eternity of synonyms Bharat

d) Indian concept of time and space

¢) The glory of Indian Literature: Ved, Vedanga, Upanishads,
Epics, Jain and Buddhist Literature, Smriti, Puranas Etc.

14

I1 Indian Knowledge Tradition, Art and Culture

a) Evolution of Script and language: Brahmi,
Kharoshiti; Sanskrit, Pali, Prakrit & Abhatt etc.

b) Salient features of Indian Art & Culture

¢) Indian education system

d) The Ethics & Social Value System

and world

111 Dharma, Philosophy and Vasudhaiva Kutumbakam
a) Indian perception of Dharma and Darshan
b) The concept of Vasudhaiva Kutumbakam: Man, Family, Society

¢) Polity and governance: Concept of Janpada & Local
Administration (Gram Swarajya)
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Science, Environment and Medical science 14

a) Science and Technology in Ancient India

b) Environmental conservation: Indian View

¢) Health consciousness of Early Society: Ayurveda Yoga and
Naturopathy

Indian economic traditions 12
a) Indian economic thoughts

b) Concept of land, forest and agriculture
¢) Industry, inland trade & commerce

d) Maritime Trade

Total 60

Suggested Readings:
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11
12.

13.
14.

.
16.
17
18.
19
20.
21,

A.L. Basham: The Wonder that was India, Rupa, Delhi 1994

A.S. Altekar, Education in Ancient India, Nand Kishore & Bros, Varanasi 1944
Balbir Singh Sihag: Kautilya: The true founder of Economics, Vitasta Publishing

Pvt. Ltd, Delhi, 2014

Bhagvadatt: Brihad Bharat ka Itihas, Pranav Prakashan, New Delhi
Dharampal: The Beautiful Tree, Other India press, Delhi 1995
Faith Robertson Elliott: Gender Family and Society. St. Martin press, New York,1996
Govind Chandra Pandey :Bhartiya Sanskriti, Hindi Granth Akadamy, Bhopal, 2008.
Govind Chandra Pandey: Vedic Sanskriti, Lok Bharti Prakashan, Delhi.

Kapil Dev Dwivedi: Vedon mein Tatva Gyan, Vishva Bharati Anusandhan Parishad, 2014
Narendra Mohan: Bhartiya Sanskriti, Prabhat Prakashan, Delhi, 2011

Omprakash Pandey: Drashtaya Jagat ka Yatharth, Prabhat Prakashan, Delhi, 2005

Radha Kumud Mookerji: Indian Shipping, Pub. South Asia Books, 1999

Rajbali Pandey: Bhartiya Puralipi, Lok Bharati Prakashan, Allahabad, 1998
Satish Chand Mittal: Bhartiya Sanskriti ke Char Adhyay, Akhil Bhartiya Itihas Sankalan
Yojana, New Delhi, 2018

Shri Arvind: Bhartiya Sanskriti ke Adhar, Aditi Karyalaya, Arvind Ashram, Puducheri.
Thomas Maurice: Indian Antiquities, Pub. T. Maurice, 1806, London

Vasudev Sharan Aggarwal: Panini Kalin Bharat arsh, Prithi Prakashan, Varanasi.
Vishambhar Sharan Pathak: Desh ke Abhidhan, Purvi Sansthan, Lucnow, 1992
Will Durant: The Story of civilization, five communication, US, Jan. 1993(11 Vol)
Zekuthial Ginshurg: New light on our Numerals.

R.K Mookherjee: The Fundamental Unity of India
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Four Years Under Graduate Programme (FYUGP)
Semester 11

Major Course-2 (MJC-2): History of World Civilization

Course title & | Credits Credit distribution of the course Eligibility Pre-requisite of
Code , : . criteria the course
Lecture | Tutorial Practical :
(if any)
History of World | 6 0 1 0 | Class XII pass | NIL
Civilization

Learning Outcome:

CO:1 Student will acquire knowledge about the evolution of human society, and
transformation of ancient civilizations like Mesopotamia, Greece, China, Roman and
Medieval Europe.

CO:2 They will acquire knowledge about the origin, features, nature and class
composition of various societies.

CO:3 They will make comparison to each other among the several societies of the world.

MJC-2: History of World Civilization (6 Credits)

Contact Periods per week: 6L.+1T

Unit Topics to be covered No. of
Lectures

I History of Early World Civilization 14

a) Survey of Sources: Early & Medieval World Civilization

b) Egyptian Civilization, Political development, Art, Architecture and
Religion

¢) Mesopotamia Civilization: Sumerian, Babylonian and Assyrian: Society,
Religion, Law, Art & Architecture, Administration and Education.

d) Chinese Civilization: Polity, Society, Science and Technology.

e) Persian Civilisation: Political, Social and Economic Condition.

I Classical Greece 12

a) Homer Age: Evolution of classical Greece.

b) Athens, Sparta

¢) Greece: Persian war and the Peloponnesian war

d) The Pericles Age in Greece, growth of state and society, development of
Science, Art and Philosophy.

I Roman Empire 08
a) Origin of Rome

b) Rise and Evolution: Roman Republic and Roman law.
¢) Expansion of Rome.

d) Imperial Age in Rome.
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Rise of Christianity and Islam

& a) Rise, establishment and growth of Christianity .
b) The Barbarian invasion and the fall of western empire.
¢) Birth and expansion of Islam and its impact.
d) The Arab civilization and its contribution.
Vv Early Medieval Europe 1.2
a) Crusades and their impact on Europe.
b) Rise and growth of European Feudalism and its decline.
¢) Commercialism and its impact.
d) Religion and Society in Pre-Medieval Europe.
Total 60

Suggested Readings:

1.
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10.
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12.

Arnold J Toynbee: A study of History, Vol [ to XII, 1934-1961, Reprint; OUP, USA,

1988

Childe, V.G.: What happened in History, Penguin Pub, 1967.

Durant Will: An age of Faith, 1950, reprint 1980,

Durant Will: Our Oriental Heritage: The Story of Civilization, 1T Volume.
Frankfort Henri: The Birth of Civilization to the Near East, Indians Uni, Press,
1951,

Goyal, S.R: Vishwa Ki Pracheen Sabhyatayen, Kusumanjali Prakashan, 1963.
Nicholas, David: The Evolution of the Medieval World, Society, Government and
thought in Europe. 312-1500, Rout ledge, 1992.

Ray, U.N.: Vishwa Sabhyata Ka Itihas, .ok Bharti Prakashan, 2017.

Swain J.E: A History of World Civilization, McGraw Book, New York, 1938,
reprint, S. Chand, New Delhi 2000.

Trever, A. Albert: History of Ancient Civilization Harcourt, Brace, 1936.
Wells, H.G: The Outline of History, George Newness Revised Edition 1971.
Sharma, Manoj: History of World Civilization, Anmol Pub, New Delhi, 2005
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SYLLABUS OF MIC-1
MIC-1: Idea of Bharat

Minor Course 1 (MIC-1): Idea of Bharat

Course Title & | Credits Credit distribution of the course Eligibility | Pre-requisite
Code Criteria of the course

Lecture Tutorial | Practical (if any)

(Class XII NIL
pass

(US]
(93]
—_
o

Idea of Bharat

Learning Outcome:

CO1: Students will acquire knowledge regarding the primitive life and cultural status of the
people of ancient India.

CO2: They will gather knowledge about the society, culture, religion and political history of
ancient India.

CO3: They will also acquire the knowledge of changing socio-cultural scenarios of India.

Minor Course-1

MIC-1: Idea of Bharat (3 Credits)

Contact Periods per week: 3L+1T

Unit Topics to be covered No. of
Lectures
I Concept of Bharatvarsha N 5

a) Understanding of Bharatvarsha

b) The glory of Indian Literature: Ved, Vedanga,
Upanishads, Epics, Jain and Buddhist Literature, Smrit,
Puranas Etc.

11 Indian Knowledge Tradition, Art and Culture 7
a) Salient features of Indian Art & Culture
b) Indian education system

111 Vasudhaiva Kutumbakam and Governance 6

a) The concept of Vasudhaiva Kutumbakam: Man, Family,
Society and world

b) Polity and governance: Concept of Janpada & Local
Administration (Gram Swarajya)

v Science, Environment and Medical science 6

a) Science and Technology in Ancient India

b) Environmental conservation: Indian View

¢) Health consciousness of Early Society: Ayurveda Yoga
and Naturopathy

o
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\Y Indian economic traditions 6
a) Indian economic thoughts
b) Concept of land, forest and agriculture
¢) Industry, inland trade & commerce
Total 30
L

Suggested Readings:

10.
11.

12,

13
14.
15.
16.

17
18.
19.
20.
21,
22,
. R.K Mookherjee: The Fundamental Unity of India

A.L. Basham: The Wonder that was India, Rupa, Delhi 1994

A.S. Altekar, Education in Ancient India, Nand Kishore & Bros, Varanasi 1944
Balbir Singh Sthag: Kautilya: The true founder of Economics, Vitasta Publishin
Ltd, Delhi, 2014

Bhagvadatt: Brihad Bharat ka Itihas, Pranav Prakashan, New Delhi

g Pvt.

Braj Bansi Lal, The Rigedic People: Invadors’?/Immigrants’? or Indiginious?, Aryan Books

International, 2015 '

Braj Bansi Lal, The Saraswati Flows on: the continuity of Indian Culture, Aryan
International, 2002

Dharampal: The Beautiful Tree, Other India press, Delhi 1995

Books

Faith Robertson Elliott: Gender Family and Society, St. Martin press, New York,1996

Govind Chandra Pandey :Bhartiya Sanskriti, Hindi Granth Akadamy, Bhopal, 2008.
Govind Chandra Pandey: Vedic Sanskriti, Lok Bharti Prakashan, Delhi.

Kapil Dev Dwivedi: Vedon mein Tatva Gyan, Vishva Bharati Anusandhan Parishad, 2014

Narendra Mohan: Bhartiya Sanskriti, Prabhat Prakashan, Delhi, 2011
Omprakash Pandey: Drashtaya Jagat ka Yatharth, Prabhat Prakashan, Delhi, 2005
Radha Kumud Mookerji: Indian Shipping, Pub. South Asia Books, 1999
Rajbali Pandey: Bhartiya Puralipi, Lok Bharati Prakashan, Allahabad, 1998

Satish Chand Mittal: Bhartiya Sanskriti ke Char Adhyay, Akhil Bhartiya Itihas Sankalan Yojana,

New Delhi, 2018

Shri Arvind: Bhartiya Sanskriti ke Adhar, Ad]ti Karyalaya, Arvind Ashram, Puducheri.
Thomas Maurice: Indian Antiquities, Pub. T. Maurice, 1806, London

Vasudev Sharan Aggarwal: Panini Kalin Bharat arsh, Prithi Prakashan, Varanasi.
Vishambhar Sharan Pathak: Desh ke Abhidhan, Purvi Sansthan, Lucnow, 1992

Will Durant: The Story of civilization, five communication, US, Jan. 1993(11 Vol)

Zekuthial Ginshurg: New light on our Numerals.
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Semester 11
Minor Course-2 (MIC-2): History of World Civilization

Course title & Credit distribution of the course Eligibility Pre-requisite of the
Code Credits criteria course (if any)
Lecture | Tutorial Practical
History of World | 3 3 1 0 | Class XII pass | NIL
Civilization

Learning Outcome:

CO:1 Student will acquire knowledge about the evolution of human society, and
transformation of ancient civilizations like Mesopotamia, Greece, China, Roman and
Medieval Europe.

CO:2 They will acquire knowledge about the origin, features, nature and class

composition of various societies.
CO0:3 Student will learn to compare among the several societies of the world.

MJC-2 : History of World Civilization

(3 Credits)

Contact Periods per week: 3L+1T

Unit

Topics to be covered

No. of
Lectures

History of Early World Civilization
a) Egyptian Civilization, Political development, Art, Architecture and
Religion
b) Mesopotamia Civilization: Sumerian, Babylonian and Assyrian:
Society, Religion, Law, Art & Architecture, Administration and
Education.

7

I1

Classical Greece
a) Homer Age: Evolution of classical Greece.
b) The Pericles Age in Greece, growth of state and society, development
of Science, Art and Philosophy

I

Roman Empire
a) Origin, Rise and Evolution of Roman Republic
b) Imperial Age in Rome.

v

Rise of Christianity and Islam
a) Rise, establishment and growth of Christianity
b) Birth and expansion of Islam and its impact.
¢) The Arab civilization and its contribution.

Early Medieval Europe
a) Crusades and their impact on Europe.
b) Rise and growth of European Feudalism and its decline.

Total

30
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Suggested Readings:

l. Arnold J Toynbee: A study of History, Vol I to XII, 1934-1961, Reprint; OUP USA,
1988

Childe, V.G.: What happened in History, Penguin Pub, 1967.

Durant Will: an age of Faith, 1950, reprint 1980.

Durant Will: Our Oriental Heritage: The Story of Civilization, II Volume.

Frankfort Henri: The Birth of Civilizati‘on to the Near East. Indians Uni, Press, 1951.
Goyal, S.R: Vishwa Ki Pracheen Sabhyatayen, Kusumanjali Prakashan, 1963.
Nicholas, David: The Evolution of the Medieval World, Society, Government and
thought in Europe, 312-1500, Rout ledge, 1992.

Ray, U.N.: Vishwa Sabhyata Ka Itihas, Lok Bharti Prakashan, 2017.

Swain J.E: A History of World Civilization, McGraw Book, New York, 1938,
reprint, S. Chand, New Delhi 2000.

10, Trever, A. Albert: History of Ancient Civilization Harcourt, Brace, 1936.

11. Wells, H.G: The Outline of History, George Newness Revised Edition 1971.

12. Sharma, Manoj: History of World Civilization, Anmol Pub. New Delhi, 2005
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Subject Expert-1 Subject Expert-2
Dr. Radha Govind Singh Prof. (Dr.) Rajeev Ranjan
Head, Department of History Department of History
VKS University, Ara Patliputra University, Patna
M - 8825192520 M - 9431071176
Email - rgs2541959@gmail.com Email - rajeevhistorycoc@gmail.com
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SubjecfExpert-IS

Prof. (Dr.) Syed Raza
Professor & Head, Department of History
Jai Prakash University, Chapra
M — 7739934954
Email — drrazajpu@gmail.com



Proposed Course Structure for 4 Year Undergraduate Programme under CBCS System

Skill Enhancement Course (SEC)

Semester — I (SEC- 1)

Science Social Science/Arts Commerce
Advance Spreadsheet Tools ¢ Advance Spreadsheet Tools e Advance Spreadsheet Tools
Basic IT Tolls e Public Speaking in English e Digital Marketing
Creative Writing Language & Leadership e Creative Writing
Communication in Everyday o Creative Writing ¢ Communication in Everyday

life

Communication in Everyday
life

life

Semester — II (SEC- 2)

Science Social Science/Arts Commerce
Big Data Analysis ¢ Big Data Analysis e Big Data Analysis
Beginners Course to Calligraphy (¢  Beginners Course to e Beginners Course to
Introduction to Cloud Calligraphy Calligraphy
Computing (AWS) ¢ Personality Development & ¢ DBusiness Communication
Personali!:y Efevelopment & Communication e Personality Development &
Communication e UTHY oET Communication

Semester — II1 (SEC- 3)

Science

Social Science/Arts

Commerce

Prospecting E-waste for
sustainability

Visual Communication &
Photography

Graphic Design & Animation
Statistical Software Package
Communication in Professional
Life

Personal Financial Planning
Visual Communication &
Photography

Statistical Software Package
Communication in Professional
Life

|. TAARHS oRgT 5
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Prospecting E-waste for
sustainability

Sustainable Ecotourism &
Entrepreneurship

Visual Communication &
Photography

Statistical Software Package
Communication in Professional
Life
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LIST OF SKILL ENHANCEMENT COURSES (SEC)

LTP Total Marks
Total
SL. Distribution =100
Course Title Credits:
NO. of the Course
L|T| P
1 Advance Spreadsheet Tools 110 3 3
2 Basic IT Tolls 10 3 3
3 Beginners Course to Calligraphy 110 3 3
4 Big Data Analysis 10| 3 3
5 Business Communication 1|0 3 3
6 Communication in Everyday life 10| 3 3
7 Communication in Professional Life 10| 3 3
8 Creative Writing 1|0 3 3 ": %
9 Digital Marketing 110 3 3 g g
10 | Graphic Design & Animation 10| 3 3 E Z
11 | Introduction to Cloud Computing (AWS) 10| 3 3 H i
12 Personal Financial Planning 110 3 3 ‘g g
13 | Personality Development & Communication 110/ 3 3 [;.? g
14 | Prospecting E-waste for sustainability 1o 3 3 Z £
i5 Public Speaking in English Language & Leadership 110 3 3
16 Statistical Software Package 1|0 3 3
17 Sustainable Ecotourism & Entreprencurship 10 3 3
18 Visual Communication & Photography 1|0 3 3
19 TTHAT T 10 3 3
20 ESLE] 110 3 3
110 3 3
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Skill Enhancement Course (SEC)]

» Course Title - Advance Spreadsheet Tools

Learning Objectives

The Leaming Objectives of this course are as follows:

* To enable the students to use Excel for advanced data analysis

* To equip the students o with automation skills on excel

* To enable the students to use excel for informed decision making,
Learning outcomes

The Leaming Outcomes of this course are as follows:

* By studying this course, students will be able to make meaningful representations of data
in the form of charts and pivot tables.

* By studying this course, students will be able to draw analysis on data using spreadsheets
and use interpretation to make decisions.

* By stdying this course, students will be able to generate word documents with
appropriate formatting, layout, proofing.

* By studying this course, students will be able to manage data for generating queries, forms
and reports in a database.

SYLLABUS
Unit 1;: Excel Advanced Techniques

Templates, Efficiency, and Risk (Standard Deviation, Variance, and Coefficient of Variation),
Data Validation; *Functions and Power functions, Array Formulae (Frequency Distribution,
mode.mult, mode.sngl), Tables, Advanced Range Names, What-if-analysis: Goal-seek, Data
tables, and Scenario Manager; Data analysis ToolPak; Descriptive Statistics, Moving averages,
Histogram, Covariance, correlation, and Regression analysis (only for projection); solver add

in. Problem Solving using Solver (optimal product mix, workforce scheduling, transportation,
capital budgeting, financial planning), Integrating excel with other tools: MS word, outlook,
PowerPoint, Access, Power BL,

Unit 2: Excel Interactivity and Automation

Index and Match, Offset, Dynamic Charting, Database functions, Text functions, and Error
functions: IfError, IsErmor, Aggregate, Circular Reference, Formula Auditing, Floating-Point
Ermrors, Form Controls (Button, Combo, Check box, Spinner, List, Option), Visual Basic (only

basic). Recording Macros, Absolute and relative macros, editing macros, Use of spinner
buttons and command buttons; Sub Procedure, Function Procedure {creating New Functions);

Working with Loops: Do_while loop, For Next loop; Creating User Forms: Message Box,
Input Box; If Then Else.

Unit 3: Introduction to VBA

Conditional Formatting, Charts that Inspire (Waterfali, Column, Line, Combo, Thermometer,
Scatter, Histogram) Sheers, Sparklines, Graphics Tricks and Techniques, Worksheet
Automation using Macros: Absolute and relative macros, editing macros, Creating new
functions using macros, Use of spinner buttons and command buttons,

Rt @ - Lay
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Unit 4: Data Analysis and Decision-Making

Working with Extemnal Data, Advanced Uses of PivotTables, PowerPivot, Reporting with
PowerPivot, Power query, Dashboard, Creating a spreadsheet in the area of: Loan and Lease
statement; Ratio Analysis; Payroll Accounting; Capital Budgeting (NPV & IRR), Portfolio
Management, Breakeven analysis, and Sensitivity analysis; Operations Management:
Constraint, Forecasting & Trend Analysis optimization, Assignment Problems; Depreciation
Accounting (Single Method); Graphical representation of data; Frequency distribution and
its statistical parameters; Correlation and Regression Analysis
Essential/recommended readings
* Excel 2016 Power Programming with VBA, Michael Alexander, Dick Kusleika, Wiley.
+ Financial Analysis and Modelling Using Excel and VBA, Chandan Sengupta,
Second Edition, Wiley Student Edition.
* MS Excel 2016, Data Analysis & Business Modelling, Wayne Winston, PHI.

Suggestive readings

Microsoft Excel 2016 - Data Analysis and Business Modelling Paperback - 1 May
2017 Wayne L. Winston, Microsoft Press.

Microsoft Excel Practical Formulae: From Basic Data Analysis to Advanced
Formulae .
Manipulation Diane Griffiths.

3 oty "
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e Course Title — Basic IT Tools

Learning Objectives

The Learning Objectives of this course are as follows:
*  To enable students develop IT skills that are a pre-requisite in today’s work environment.
*  To equip them with basic computing skills that will enhance their employability in general.
¢ To enable the student to analyse and present information in a meaningful manner.

Learning outcomes

The Learning Outcomes of this course are as follows:
By studying this course, students will be able to use word-processor to generate

documents with appropriate format‘r_in% laiout, review and referencing.
By studying this course, students will be able to manage data in worksheets and

workbooks and analyze it using spreadsheet functions and inbuilt formulas.

By studying this course, students will be able to draw analysis on data using
spreadsheets to make decisions.

By studying this course, students will be able to make meaningful representations of
data in the form of charts and pivot tables.

By studying this course, students will be able to manage data in database tables and use
the same for generating queries, forms and reports.

* ° & B & ® ae »

SYLLABUS
Course Contents:

Unit 1: Introduction to Spreadsheets

Spreadsheets: Concept of worksheets and workbooks, creating, opening, closing and saving
workbooks, moving, copying, inserting, deleting and renaming worksheets, working with
multiple worksheets and multiple workbooks, controlling worksheet views, naming cells using
name box, name create and name define; Exchanging data using clipboard, object linking and
embedding; Printing and Protecting worksheets: Adjusting margins, creating headers and
footers, setting page breaks, changing orientation, creating portable documents and printing data
and formulae; Implementing file level security and protecting data within the worksheet;
Understanding absolute, relative and mixed referencing in formulas, referencing cells in other
worksheets and workbooks, correcting common formula errors, working with inbuilt function
categories like mathematical, statistical, text, lookup, information, logical, database, date and
time and basic financial functions.

Unit 2: Data Analysis in Spreadsheets

Consolidating worksheets and workbooks using fonmulae and data consolidate command;
Choosing a chart type, understanding data points and data scties, editing and formatting chart
elements, and creating sparkline graphics, Analysing data using pivot tables: Creating,
formatting and modifying a pivot table, sorting, filtering and grouping items, creating calculated

field and calculated item, creating pivot table charts, producing a report with pivot tables.
Introduction to recording and execution of magros,
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Unit 3: Word Processing

Introduction: Creating and saving your document, displaying different views, working with
styles and character formatting, working with paragraph formatting techniques using indents,
tabs, alignment, spacing, bullets and numbering and creating borders; Page semp and sections:
Setting page margins, orientation, headers and footers, end notes and foot notes, creating section
breaks and page borders; Working with tables: Creating tables, modifying table layout and
design, sorting, inserting graphics in a table, table math, converting text to table and vice versa;
Create newspaper columns, indexes and table of contents, Spell check your document using
inbuilt and custom dictionaries, checking grammar and style , using thesaurus and finding and
replacing text; Create bookmarks, captions and cross referencing, adding hyperlinks, adding
sources and compiling and bibliography; Mail merge: Creating and editing your main document
and data source, sorting and filtering merged documents and using merge instructions like ask,
fill-in and if-then-¢lse; Linking and embedding to keep things together.

Unit 4: Databases

Introduction to Database Development: Database Terminology, Objects, Creating Tables,

working with fields, understanding Data types, Changing table design, Assigning Field
Properties, Setting Primary Keys, using field validation and record validation rules, Indexing,
working with multiple tables, Relationships & Integrity Rules, Join Properties, Record
manipulation, Sorting & Filtering; Select data with queries: Creating Query by design & by
wizard (Select, Make Table, Append, Delete, Cross Tab, Update, Parameterized Query, Find

Duplicate and Find Unmatched), Creating multi table queries, creating & working with table
Joins. Using operators & expressions: Creating simple & advance criteria; Working with forms:

Creating Basic forms, working with bound, unbound and calculated controls, understanding
property sheet, Working with Data on Forms: Changing Layout, creating Sub Forms, creating
list box, combo box and option groups; Working with Reports: Creating Basic Reports, Creating

Header & Footer, Placing Controls on reports, sorting & grouping, Creating Sub reports.

Essential/recommended readings
* Swinford, E., Dodge, M., Couch, A., Melion, B. A. (2013). Microsoft Office Professional
2013. United States: O'Reilly Media.

*  Wang, W, (2018). Office 2019 For Dummies. United States: Wiley. Microsoft
Lambert, J. (2019). Microsoft Word 2019 Step by Step. United States: Pearson Education.

Suggestive readings

* Jelen, B. (2013). Excel 2013 Charts and Graphs. United Kingdom: Que.
= o Alexander, M., Jelen, B, (2013). Excel 2013 Pivot Table Data C runching. United

e Kingdom: Pearson Education.
® e Alexander, M, Kusleika, R. (2018). Access 2019 Bible. United Kingdom: Wiley.
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o Course Title — Beginuers Course to Calligraphy
Leamming Objectives

The Learning Objectives of this course are as follows:
* To teach students the art of Calligraphy.
» To make students better at handwriting and embellish the scripts,
* To help the students communieate with creativity.

Learning outcomes

The Learning Outcomes of this course are as follows:
» Students will be skilled in calligraphy scripts.
* Leeming flourishing will help to develop good writing,
* Practice sessions will further a project at the end of semester.
»  Will induce skills to set up a business, too.

SYLLABUS

Unit 1: Introduction to Calligraphy
+  Definition, History of calligraphy, Calligraphy at the Global level, Types of
Calligraphy:Classical Calligraphy & Modem Calligraphy
+  Practice Sessions: Iniroducing students to Calligraphy and its types through
images,videos and animations.

Unit 2; Iniroduction to the Writing tools
+ Tool Kit, Different Types of Pens, Different Types of Nibs, Different Types of
Brushes, Different Types of Inks
* Practice Sessions: Display of Writing items, Discussion on the usage of different types
of pens, nibs and brushes through hands-on activities

Unit 3: Foundation to Calligraphy
* How to write letters?, Majuscules, Miniscules, Numbers, Learning Strokes, Sans
SerifB- point, Celtic, Italian Script, Roman Script, Gothic Script
= Practice Sessions: Learning and practicing strokes- Upstroke, Downstroke, Overtum,
Underturn, Compound curve, Oval, Ascending loop
+ Hands-on activities and Assessment on Sans Serf B-point, Celtic, Italian
Script,Reman Script, Gothic Seript, Flourishing

Essential/recommended readings

*  Suepsuan, P. A. (2021). Start Calligraphy The Right way to write; Leam Calligraphy
The Complete Book - Modem Calligraphy Pen For Beginners, Leaming Resources
Step By Step Number Line, Mastering Modem Calligraphy. Independently
published.
* C, & Co., T. P. (2020). Modern Calligraphy Set for Beginners: A Creative Craft Kit

for Adults featuring Hand Lettering 101 Book, Brush Pens, Calligraphy Pens, and

More. Paige Tate & Co. /6;/
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¢ Course Title — Big Data Analytics

Learning Objectives

The Leaming Objectives of this course are as follows:
» To Understand the Big Data Platform and its Uses
» Provide an overview of Apache Hadoop
*  Provide HDFS Concepts and Interfacing with HDFS.
*  Provide hands on Hadoop Eco System
*  To understand spark framework

Learning outcomes

The Leaming Outcoines of this course are as follows:
+  After studying this course, students will be able to
identify Big Data and its Business
Implications.
* After studying this course, students will be able to list the components of Hadoop
and Hadoop Eco-System.
¢ Afier studying this course, students will be able to access and process data on
distributed file system,
*  After studying this course, students will be able fo manage job execution in Hadoop
environment.
After studying this course, students will be able to develop Big Data Solutions using
Hadoop Eco System.

L]

SYLLABUS

Unit 1: Fundamentals of Big Data Analysis

Data Storage and Analysis, Characteristics of Big Data, Big Data Analytics, Typical
Analytical Architecture, Requirement for new analytical architecture, Challenges in Big
Data Analytics - Need of big data frameworks

Unit 2: Hadoop Framework

Hadoop, Requirement of Hadoop Framework, Design principle of Hadoop -Comparison
with other system, Hadoop Components - Hadoop 1 vs Hadoop 2, Hadoop Daemon’s
- HDFSCommands, Map Reduce Programming: /O formats, Map side join, Reduce Side
Join, Secondary sorting, Pipelining Map Reduce jobs

Unit 3: HDFS (Hadoop Distributed File System)
The Design of HDFS, HDFS Concepts, Command Line Interface, Hadoop file system

interfaces, Data flow, Data Ingest with Flume and Scoop and Hadoop archives, Hadoop
I/O: Compression, Serialization, Avro and File-Based Data structures.

Unit 4: Spark Framework and Data Analysis with Spark Shell

Introduction to GPU Computing, CUDA Programming Model, CUDA APL Simple
Matrix, Multiplication in CUDA, CUDA Memory Model, Shared Memory Matrix
Multiplication, Additional CUDA API Features. Writing Spark Application - Spark
Programmiing in Scala, Pythun, R, Java - Application Execution.

Rl RIS B Ly
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Practical Exercises

-

*

-

Downloading and installing Hadoop.

Understanding different Hadoop modes. Startup scripts, Configuration files.
Hadoop Implementation of file management tasks, such as Adding files and
directories, retrieving files and Deleting files.

Run a basic word count Map reduce program to understand map reduce paradigm:
To count words in a given file, to view the output file, and to calculate the
execution time,

Map Reduce Program to analyse time-temperature statistics and generate report
with max/min temperature,

Implement of Mairix Multiplication with Hadoop Map Reduce.
Implementation of K-means clustering using Map Reduce.

To study and mmplement basic fumetions and commands in R programming.

To build Word cloud, a text mining method using R for easy to understand and
visualization than a table data.

To implement clustering program using R programming

Essential/recommended readings .
* Seema Acharya, Subhasini Chellappan, “Big Data Analytics" Wiley 2015.
* Mike Frampton, “Mastering Apache Spark”, Packt Publishing, 2015.
Tom White,"‘Hadoop:TheDefinitiveGuide,0’Reilly,4thEdition,2015.
‘Nick Pentreath, Machine Learning with Spark, PacktPublishing,2015.
Mohammed Guller, Big Data Analytics with Spark, Apress,2015.
Donald Miner, Adam Shook, “Map Reduce Design Pattern”, O’Reilly, 2012

L] * L] *
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o Course Title — Business Communication

Learning Objectives

The Learning Objectives of this course are as follows;
*  To tram students to enhance written as well as oral communication in the corporate
world,
*  To help students in understanding the principles and techniques of business
communication,
* To understand the use of electronic media for communication,

Learning outcomes

The Learning Outcomes of this course are as follows:

*  After studying this course, students will be able to explain the need for
communication in management.

¢ After studying this course, students will be able to appreciate the need of effective
writing for communication.

*  After studying this course, students will be able to demonstrate the skill of effective
report writing and summarizing annual reports.

*+  After studying this course, students will be able to analyse business correspondence
and e-correspondence.

*  After studying this course, students will be able to appreciate oral presentations.

SYLLABUS

Unit 1: Introduction to the essentials of Business Communication

Meaning, process and functions. Need and importance. Medium: verbal & non-verbal
communication. Channels: formal & informal. Levels of communication. Direction of
communication: downward, upward, lateral, & diagonal. Effective communication:
difficulties’bartiers  and  solutions. Inferactive and non-interactive techniques  of
communication. Listening as a tool of communication, Guidelines for effective listening,

Unit 2: Effective Writing

Guidelines for clear writing. References, bibliographical research tools. Citing methods,
footnotes, discussion footnotes. Use of library and intemet for collection, classification and
interpretation of data and information.

Unit 3: Report Writing

Types of reports. Formal report: components and purpose. Organising information: outlining
& numbering sections, section headings, sub-headings, & presentation. Writing reports on
field work/visits to industries, busiess concerns. Summarising annual reports of companies:
purpose, structure and principles. Drafting minutes.

Unit 4: Business Correspondence and E-Correspondence

Need and importance of business letters. Office memorandum, office circulars, notices and
orders. Technology for communication. Effective IT communication tools. Electronic mail:
advantages, safety and smartess in email. E-mail etiquettes.

Unit 5: Spoken English and Oral Presentation

Effective negotiation: elements, process and general guidelines. Telephonic conversation,
Conducting & facing interviews. Conducting & participating in group decisions, Making
presentations: content and organising. Features of a good presentation. Delivering a
presentation.
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Practical Exercises:

The learners are required to:
« learn how to summarise annual reports of companies.
* prepare presentations using power-point.
» participate in Group discussions and mock interviews.
+ smartly draft business emails.

Essential/recommended readings

+ C.B.Gupta (2019). Essentials of Business Communication, Sultan Chand & Soms.

* Kaul, A. Effective Business Communication, 2nd ed. PHI leaming

» Lesikar, R.V. & Flatley, M.E. (2001). Basic Busmess Communication Skills for
Empowering the Intemet Generation, Tata McGraw Hill Publishing Company Ltd,
New Delhi.

* Ludlow, R. & Panton, F.(1992). The Essence of Effective Communications, Prentice
Hall of india Pvt. Ltd., New Delhi.

* Meyer C,Dev(2021). Communicating for Results,Oxford University Press

* Quintanilla, Kelly M, (2021), Business and Professional Communication, 4e, Sage
Textbook

* R. C. Bhatia (2008), Business Communication, Ane Books Pvt Ltd. New Delhi.

* Raman and Singh(2012). Business Communication. Oxford University Press

« Scot, O., Contemporary Business Communication. Biztantra, New Delhi.

@J@MM?&M
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e Course Title — Communication in Everyday Life
Learning Objectives

The Leaming Objectives of this course are as follows:

* To lay down a basic foundation for basic communication that is a part of a
student'severyday life.

+ To inculcate the fundamentals of comnmmication with the aim to enhance
listening,speaking and writing skills. X

* To hone practical skills that can be used in day-to-day affairs.

Learning outcomes
The Learning Outcomes of this course are as follows:

¢ After studying this course, students will be able to improve mediation skills.
o After sndying this course, students will be able to building buman relationships.
¢ After studying this course, students will be able to foster societal understanding
¢  &develop an independent perspective,
s  After stndying this course, students will be able to enhance social Communication
skills of students,
SYLLABUS
UNIT 1
Theory of Communication
+  Mezaning, Features, Uses, Cycle, Feedback, Advantages
* Barriers

+  7C’s of Communication

UNIT 2

Listening Skills
* Netiquettes :
+  Audio-book Listening & Discussions
+ Note-taking

UNIT 3
Speakmg Skills
Oral Presentation- Audio-Visual aids, Audience & Feedback, Delivery
ofPresentation, Handling Questions
+  Group Discussion- Culture & History, Current Affairs, Society-related
* Public Speaking- Public Speech, Extempore
+  Interview- Personal, Conversational, Public
UNIT 4
Reading Skills
*  Close Reading
+  Skimming
* Scanning

UNIT 5
Writing Skills
+  Summnarising
= Paraphrasing
*  Note-making
* Essays- Expository Essay, Descriptive Essay, Namrative Essay
+ Letter Writipg- Formal Letter, Informal Letter
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* Reports- Incidence, Newspaper, Organisational Report
*  Analysis & Interpretation- Textmal
* Inira & Iter-personal Skills - Monologue, Dialogue

Suggested Readings

*  Chaudhary, Shoma. “Understanding Interviews, Billy Elliot is my Story, Ouly
LessHappy”. Tehelka: The People’s Paper, 18 February 2006.

*  Kumar, Dinesh. “Understanding Values, Qur Muddied Generation”. The Hindu,
26March 2006.

* Leaming to Write 1, “Free Writing”. In Fluency in English [I, ed. Varma,
Pramodiniand Mukti Sanyal, pp. 1-5, Oxford, New Delhi, 2015,

*  Learning to Write II, “Editing”. In Fluency in English IT, ed. Varma, Pramodini
andMukti Sanyal, pp. 25-27, Oxford, New Delhi, 2015.

* Leaming to Write IIl, *What makes Good Writing Good”. In Fluency in English II,
ed. Varma, Pramodini and Mukti Sanyal, pp. 48-51, Oxford, New Delhi, 2015.

—_—
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Course Title - Communication in Professional Life
Learning Objectives

The Leaming Objectives of this course are as follows:
*+ To prepare the students for their upcoming professional fields.
= To inculcate the fundamentals of professional and business commumication.
* To learn aspects of global communication.
* To enhance employability skills of the leamers by enabling them to write effective
resumes and face interviews with confidence

Learning outcomes

The Learning Outcomes of this course are as follows:

* After studying this course, students will be able to improve presentation skills to be
leamt by effective use of verbal and non-verbal communication for the professional
field.

* Afier studying this course, students will be able to acquire practical employability
skills to be disseminated through focused sessions on practical employable
knowledge.

*  After studying this course, students will be able to enhance professional
communication.

*  Afier studying this course, students will be able to improve persuasion and
negotiation skills which will be useful for the professional field.

+ Theory of Business Communication

* Introduction

*  What is Business Communication?

= Language of Business Communication

*  Cultural Components - Cross-Cultural Comraunication, Cultural Shock,
Stereotyping, Ethnocentrism

+ Miscommunication & Effective Communication

UNIT 2

Listening Skills
* Netiquettes
*  Audio-book Listening & Discussions
*  Note-taking

UNIT 3
Speaking Skills
*  Presentation Skills- Oral Presentation, Ppt. Preparation, Ppt. Presentation
*  Group Discussion
+ Talks- Domain-specific, Ted-Talks, Business Meets, Motivational Talks
+ Telephonic Skills
*  Persuasion Skills
*  Meeting & Negotiation
* Interview- Promotion Interview, Job Interview, Business Interview
« Functions and activities of PR

R @A A gy
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UNIT 4

Whriting Skills

- » * 2 & 4+

Summarising & Paraphrasing

Job-Oriented Skills- CV, Resume & Bio- Data, Job Application Letier
Documentation

Advertisements & Invitation

Letter Writing- Applications, Business Letters

Report- Analytical Report, Project Report

Digital Commuaication in Social Space- Social Media Posts {Twitter, Facebook), Blog
Writing, Review Writing _ ) '
Advertisement/Invitation/Poster Designing- Canva/MS Word/Coral

Memo, Office Order, Minutes

Making Online Academic/Work Profile- Linkedin

Spggested Readings

*

Kaushik, J.C. and K.K. Sinha eds., English for Students of Commerce,
OxfordUniversity Press, New Delhi.
Sethi, Anjana & Bhavana Adhikari, Business Communication, Tata McGraw Hill,

Anjanz Neira Dev, et.al, eds. Business English, Department of English,
Universityof Delhi, 2011, Pearson Publications, New Delhi.

,..,Waﬁb,w
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Course Title — Communication in Professional Life
Learning Objectives

The Leaming Objectives of this course are as follows:

*+ To build creative writing skills of students in the main inodes of creative writing
vizpoetry, fiction (novel, short stories), non-fiction (life narratives, autobiographies
andbiographies) and drama.

+ To inculeate practical skills in students by mapping their creative talent which
bebeneficial for employability too,

* To perform hands-on-activities to students to develop their creative skills
throughpractical sessions.

Learning outcomes
The Learning Outcomes of this course are as follows:

* After studying this course, studenis will be able to be sensitive to the texiure
ofliterary language.

*  After studying this course, students will be able to develop craft in creative writing.

*+  Afier studying this course, students will be able to develop sense of
expressingthemselves through poetry/short story/biography.

*  After studying this course, students will be able to induce an understanding of
therelationship between an individual and society.

+  Afier studying this course, students will be able to get into different fields
andpursue versatile career opportunities,

*+  After studying this course, students will be able to develop an understanding of
theatre and performance through drama will also help them to develop
observatoryand behavioural skills.

*  After studying this course, students will be able to develop a critical thought
processand a knack in putting it in words. Students may also utilise the learnings
of proofreading and editing for their academic and professional growth.

¢ After studying this course, students will be able to go for publishing their own work.

*  Afier studying this course, students will be able to write a book and submit,

SYLLABUS

UNIT 1

* Introduction to Creative Writing- Meaning, Importance

* Imagination & Writing- Peer-interaction, Activities on Imagination

+  Tropes, Motifs and Figures- Learning tropes, motifs and figures through videos,
Discussion on the findings

*  Craft of Writing- Figure of Speech, Word Play, Character Creation

*  Character Creation- Dialogue Enaction, Leaming Characters through discussion on
famous writings, Character Analysis, Writing activities on creating different types
ofcharacters (gender/social background/ethnicity etc.)

UNIT 2
¢ Close Reading
* Analysis and interpretation- Reading different works in Literature, Discussionin small
groups, Practice Writing Session
*  Proofreading & Editing- Practice sessions on Proofreading & Editing of different types
of writing

Qonrl 7 & 4
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UNIT 3

*  Steps of Creative Writing- Pre-Writing, Writing, Post-Writing/Final Draft

*  Types of Creative Writing- Poetry, Fiction, Non-Fiction (Life Narratives), Drama

*  Creative Writing & Media- Film Review, Book Review, Other Writings in Media,
Submission, Publication

» Leaming to write Poetry- Reading & understanding Poetry; Practising tone, thyme,
meire, verses; Writing sessions

* Leaming to write Fiction- Reading & understanding Fiction; Practicing different
clements of fiction (Short story, Novella, Novel); Writing sessions

*  Leaming to write Non-Fiction- Reading & understanding Non-Fiction (Biographies &
Autobiographies); Practicing different elements of non-fiction; Writing sessions

*  Leaming to write Drama- Reading & understanding Drama; Practicing different
elements (plot, character, climax, verbal & non-verbal cues) of Drama; Writing sessions

*  Submission & Publication (in Print & Digital) - Discussions over how & where to

submit and publish {online/offline), Hands-on activities
Snggested Readings

e Creative Writing: A Beginners * Manual by AnjanaNeira Dev et al. for The
Departmentof English, University of Delhi (New Delhi: Pearson, 2008).

Qo @i O
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Course Title — Digital Marketing

Learning Objectives

The Leaming Objectives of this course are as follows:
* To acquaint the students with the knowledge of growing integration between the
traditional and digital marketing concepts and practices in the digital era.
¢ To familiarize the students with the tools and techniques used by the digital
marketers for driving the marketing decisions 1o attain marketing objectives.

Learning outcomes

The Leaming Outcomes of this course are as follows:

*  After studying this course, students will be able to understand the concept of
digital marketing and its integration with traditional marketing.

= After studying this course, students will be able to understand customer value
journey in digital context and behaviour of online consumers,

*  After studying this course, students will be able to understand email, content and
social media marketing and apply the learnings to create digital media
campaigns.

= After studying this course, students will be able to examine various tactics for
enhancing a website’s position and ranking with search engines.

*  After studying this course, students will be able to leverage the digital strategies
to gain competitive advantage for business and career,

SYLLABUS
Unit 1: Marketing in the Digital World
Digital marketing: Concept, Features, Difference between traditional and digital
marketing, Moving from traditional to digital Marketing; ¢

Digital Marketing Channels: Intent Based- SEO, Search Advertising; Brand Based-
Display Advertising; Community Based-Social Media Marketing; Others-
Affiliate, Email, Content, Mobile.

Customer Value Journey: 5As Framework; The Ozone 03 Concept Key; Traits of
online consumer

Unit 2: Content and Email Marketing

Content Marketing: Step-by-step Content Marketing Developing a content marketing
strategy Email Marketing: Types of Emails in email marketing, Email Marketing best
practices

Unit 3: Social Media Marketing and Display Marketing

Soctal Media Marketing: Building Successful Social Media strategy; Social Media
MarketingChannels; Facebook, LinkedIn, YouTube (Concepts and strategies)

Display Advertising: Working of Display Advertising; Benefits and challenges;
Overview of Display ad Process.; Define- Customer, Publisher, Objectives; Format-
Budget, Media, Ad Formats, Ad Copy.

Rl @ TE— )
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Unit 4 Search Engine Marketing _

Introduction of SEM: Working of Search Engine; SERP Positioning; online search
behaviour, DMI’s 5P Customer Search Insights Model.

Search Engine Optimization: Overview of SEO Process; Goal Setting-Types.
On-Page Optimization: Keyword Research, SEO Process -Site Structure, Content,
Technical Mechanics, Headings, Image & Alt text, Social Sharing, Sitemaps,
Technical Aspects- Compatibility, Structured Data Markup.

Off Page Optimisation: Link Formats, Link Building, Content Marketing, Social
Sharing; Black and White Hat Techniques

Search Advertising: Overview of PPC Process; Benefits of Paid Search; Basis of
Ranking; Goal Setting-Objectives; Account Setting-Creation of Google Ads,
Campaign architecture, Campaign setup, Targeting, Bid Strategy, Delivery, Ad
Scheduling, Ad Rotation, Keyword Selection; Ad Copy composition, Ad Extension

Essentialirecommended readings
0 Dodson, L (2016). The art of digital marketing: the definitive guide to creating
strategic, targeted, and measurable online campaigns. John Wiley & Sons.
0 Kartajaya, H., Kotler, P., & Setiawan, L. (2016). Marketing 4.0: moving from
traditional to digital. John Wiley & Sons.
0 Ryan, Damien: Understanding Digital Marketing - Marketing Strategies for
Engaging the Digital Generation. Kogan Page Limited.

Suggested Readings
Moutusy Maity; Internet Marketing: A practical approach in the Indian Context;
Oxford Publishing

Seema Gupta: Digital Marketing: Mcgraw Hill
Ultimate guide to digital Marketing by Digital Marketer
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Course Title — Graphic Design and Animation

Learning Objectives

The Learning Objectives of this course are as follows:
= To introduce the students to the skil} of animation.
= To learn about the application of 2D and 3D animation.

Learning outcomes

The Leaming Outcomes of this course are as follows:
+  After studying this course, students will be able to understand the importance of
animation and graphics design
+ After studying this course, students will be able to leam graphics design in 2D and
3D animation.
«  Afier studying this course, students will be able to leamn the application of graphics
design in 2D and 3D animation in advertising and other areas.

SYLLABUS

Unit 1:2D Animation
Introduction to 2D Animation: Introduction to 2D Animation, Drawing concept, Colour
theory & basics, Incorporating sound into 2D animation

Layout & Designing: Basic of sketching, still life and assignment of basic drawing,
Composition of basic elements, Work in different media, such as drawing, collage, and
painting, Explore the relationship between elements and principal, Pixel and resolution:
Vector and Bitmap Graphics.Graphics and advertising (Practical)

« Creating Digital Layout

+  Professional image editing (PHOTOSHOP)

«  Advertising and relevant case , Graphics and illustration (Corel Draw, Paint)

+  Vector Composition , 2D animation (Macromedia Flash)

Broadcast Design (Practical}
+  Working with visual images
+ Story Boarding
» Titles and Credit Making
«  Stop motion animation

Production / Post-Production (Practical)
+ Paint & animate (scanning, tracing, ink & Paint)
+  Understanding Background composition
+  Basic Understanding of 2D animation and technique
+  Animation with flash, Portfolio Making

SO N
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Urit 2: 3D Apimation

3D Modeling: Introduction to 3D space in Blender, Introduction to Modeling Techniques, In-
organic Modeling, Organic Modeling

3D Shading: Use of Materials & Shader, Shader and Texture Editing, Shading Organic Model,
Shading In-Organic Models
3D Animation and Rigging (Practical)

* Introduction to 3D} Animation

*  Create, Edit and working with Animation Graph, Rigging using Blender

= Setting up controllers for joints

*  Simple Skeleton structure with proper joint orientation

3D Lighting and Rendering (Practical)
* Understanding Lighting in Cycles
» Direct and Indirect Lighting
« Light Linking, Final Composition
» Creating composition and Light with the Shaded Models

3D Dynamics (Practical)
Introduction to Dynamics, Active and Passive Bodies
Creating basic Simulation and collusion using Rigid body
Cloth Simulation, Simulation of Brick wall collusion
Introduction to Fluid Effects, Creating fluid simulation

Project
(Digital Imaging)
*  Design Print advertisement for Service

Design Print advertisement for Product

Design Print advertisement an Event

Design Print adveriisement on Social Awareness

Design a collage with a social message

2D Animation

«  Drawing fundamentals using lines
Sketching of cartoon characters
2D Logo designing
Storyboarding of 2 30 seconds film
Porifolio making of an organization

3D Animation
»  Exploring the Interface of 3D application & Basic Modeling
+ Create different types of Materials and create a Shading
«  Create a simple walk cycle using the character rigs
* Create a composition and Light set up
* Create a Fluid simulation & rendering

Suggested Readings:
+  The Iliusion of Life: Disney Animation, Ollie Johnston and Frank Thomas, Disney
Editions.
* Blender Production Creating Short Animations from Start to Finish, Roland Hess,
Routledge.

Animating with Blender: Creating Short Animations from Start to Finish, Roland
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Hess, Focal Press

*  Simplified Drawing for Planning Animation, Wayne Gilbert, Anamie Emaertamment
Lid.

*  Getting Started in 3D with Maya, Adam Watkins, Routledge,

*+  Creating Characters with Personality: For Film, TV, Animation, Video Games, and
Graphic Novels, Tom Bancroft, Watson-Guptill

* Force: Dynamic Life Drawing for Animators, Mike Mattesi, Focal Press

Note: Learners are advised to use the latest edition of readings.
M
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Course Title — Introduction to Cloud Computing (AWS)

Leéarning Objectives

The Learning Objectives of this course are as follows:
* To leam about cloud computing through Amazon Web Services (AWS) platform.
¢+ To leam about AWS cloud concepts, services, security and architecture to build an
application.

Learning outcomes

The Imng Outcomes of this course are as follows:

After studying t]ns course, students will be able to Understanding cloud computing
platform

+  After studying th:s course, students will be able to differentiate between on-
premises, hybrid-cloud, and all-in cloud

*  Affer studying this course, students will be able to describe the basic global
infrastructure of the AWS Cloud

* After studying this course, students will be able to understanding the core AWS
services, including compute, network, databases, and storage.

SYLLABUS

Unit 1
Introduction to cloud computing, Creating AWS account, AWS Management Console, AWS
Documentation overview, Availability Zones, AWS Global Infrastructure.

Unit 2

Compute in the Cloud Amazon EC2, instance types.

Unit 3
Storage and Databases: - Amazon Simple Storage Service (Amazon $3),Amazon Relational
Database Service (Amazon RDS), Amazon DynamoDB.

Project
Create an AWS account and implement AWS cloud for deploying any application.

Suggested Sources
+ Any free platform can be used, for example Amazon, Google, Azure etc.

Qo @k )
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Course Title — Personal Financial Planning

Learning Objectives

The Leaming Objectives of this course are as follows:
*  To familiarize students with different aspects of personal financial planning like
savings, investment, taxation, insurance, and retirement planning
+  To develop the necessary knowledge and skills for effective financial planning,

Learning outcomes

The Leaming Outcomes of this course are as follows:
+  After studying this course, students will be able to understand the meaning and
appreciate the relevance of financial planning,
¢ After studying this course, students will be able to understand the concept of
investment planning and its methods.
*  After studying this course, students will be able to examine the scope and ways of personal

tax planning,
*  After studying this course, students will be able to analyse insurance planning andits
relevance,
*  After studying this course, students will be able to develop insight into retirement
planning and its relevance.
SYLLABUS

Unit 1: Introduction to Financial Planning:

Financial goals, steps in financial planning, budgeting incomes and payments, time value of
money. Introduction to savings, benefits of savings, management of spending & financial
discipline, Setting alerts and maintaining sufficient funds for fixed commitments.

Unit 2: Investment Planning:

Process and objectives of investment, concept and measuremnent of return & risk for various
asset classes, measurement of portfolio risk and return, diversification & portfolio formation.
Gold bond; Real estate; Investment in greenfield and brownfield Projects; Investment in fixed
income instruments, financial derivatives & commedity market in India. Mutual fund schemes;
International investment avenues. Currency derivatives and digital currency.

Unit 3: Personal Tax Planning:
Tax structure in India for personal taxation, Scope of personal tax planning, exemptions and
deductions available to individuals under different heads of mcome and gross total income.
Comparison of benefits - Special provision ws 115 BAC vis-a-vis General provisions of the
Income-tax Act, 1961, tax avoidance versus tax evasion.

Unit 4; Insurance Planning:

Need for insurance. Life insurance, health insurance, property insurance, credit life insurance
and professional liability insurance.
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Unit 5: Retirement Benefits Planning:
Retirement planning goals, process of retirement planning, Pension plans available in India,
Reverse mortgage, Estate planning,

Practical Exercises:

The leamers are required to;
*  Perfonn electionic fund transfers through net banking and UPI.
* Identify certain recent Ponz schemes in the market.
+  Prepare tax planning for 2 hypothetical individual.

Suggested Readings: .

* Halan, M. “Let’s Talk Money: You've Worked Hard for It, Now Make It Work for -
You™ Harper Collins Publishers, New York.

+ Indian Institute of Banking & Finance. “Introduction to Financial Planning™
Taxmann Publication, New Delhi.

* Keown AJ. “Persomal Finance” Pearson, New York.

*+ Madura, J, “Personal Finance”, Pearson

* Pandit, A. “The Only Financial Planning Book that You Will Ever Need” Network
18 Publications Ltd., Mumbai.

+ Sinha, M. “Financial Planning: A Ready Reckoner” McGraw Hill Education, New
York.

* Tripathi, V. “Fundamentals of Investment” Taxmann Publication, New Delhi.

Note:l.eamersareadﬁsedtousethelatwtediﬁonofmdings.
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Course Title — Personality Development and Communication

Learning Objectives

The Leaming Objectives of this course are as follows:
+ To develop inter persenal and effective communication skills.
* To develop problem solving skills and understand its influence on behaviour and
attitudes of individuals.

Learning outcomes

The Leaming Outcomes of this course are as follows:
¢ After studying this course, students will be able to understand the importance of oral
and written communication in day-to-day working of the organisation.
*  Affer studying this course, students will be able to develop inter personal skills and
problem-solving skills.
*  After studying this course, students will be able to understand the role of body language in
effective communication.

SYLLABUS

Unit 1

Introduction, need for Communication, Process of Communication, Written and Verbal
Communication, Visual communication, Signs, Signals and Symbols, Silence as a Mode of
Communication, Inter-cultural, Intra-cultural, Cross-cultural and International
communication, Communication through Questionnaires, Business Letter Writing,
Electronic Communication.

Unie 2

Business Cases and Presentations, Letters within the Organizations, Letters from Top
Management, Circulars and Memos, Business Presemiations to Customers and other
stakeholders, presenting a Positive Image through Verbal and Non-verbal Cues, Preparing
andDelivering the Presentations, Use of Audio-visual Aids, Report Writing,

Unit 3

Barriers to Communication, Improving Communication Skills, Preparation of Promotional
Material, Non-verbal communication, Body language, Postures and gestures, Value of time,

Organizational body language, Importance of Listening, Emotional Intelligence. Working
individually and in a team, Leadership skills, Leadership Lessons, Team work and Team
building, Feedback, Feed forward Imterpersonal skills - Delegation, Humour, Trust,
Expectations, Values, Status, Compatibility and their role inbuilding team - work Conflict
Management - Types of contlicts, how to cope with conflict.

Unit 4
Negotiation Skills, Types of Negotiation, Negotiation Strategies, Selling skills - Selling to
customers, Selling to Superiors Selling to peer groups, team mates and subordinates,

Conceptual selling, Strategic selling, Selling skills - Body lan ge.
> i 7
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